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‘GOLF CLUB DIRECT’ LAUNCHES WITH RED BULL 

New email list reaches decision makers at over 2,000 golf clubs

Date: 06 February 2006

Red Bull and 360 Golf have become the first two clients of a new email service that currently reaches more than 2,000 decision-makers in UK and Eire golf clubs.

Golf Club Direct – launched by golf marketing services agency Hiseman Limited – is the UK’s first email marketing service targeted directly at Club Secretaries, General Managers and Professionals at golf clubs.

Marketed as ‘The New Way To Send Emails To Golf Clubs’, all golf clubs in the UK that have published their email address receive Golf Club Direct emails free of charge.

The first Golf Club Direct email, sent in November 2005, advertised the 3rd year of the highly successful ‘Red Bull Final Five’ club golf challenge. Further Red Bull emails will follow. The second, sent in January 2006, promoted the launch of 360 Golf, the golf construction / consultancy / management firm formed after the merger of Barrelfield Golf and Barrelfield Construction.

Golf Club Direct (www.golfclub-direct.co.uk) was chosen by Red Bull to encourage clubs to sign up for the 2006 event. Stewart Crooks from Red Bull Sports Marketing said: 'We need a clear, uncomplicated method to invite golf clubs to take part in our Red Bull Final 5 competition and to communicate the benefits to club members. Golf Club Direct provides us with that direct route to the golf club decision makers.'

Golf Club Direct Publisher Andy Hiseman said: “Golf Club Direct is an email publication aimed at golf clubs. We believe that we provide the most cost-effective way for brands to advertise to key decision-makers at the majority of the UK’s golf clubs. We were delighted to launch Golf Club Direct with clients as prestigious as Red Bull and 360 Golf, and hope that many more will use our unique service. Advertisers lacked a professional email service uniting golf-aware brands and suppliers with golf clubs, so we are happy to provide it.”
Hiseman, a former publisher of Today’s Golfer and other Emap golf magazines, launched Hiseman Ltd three years ago to provide PR / marketing solutions and consultancy services to the golf industry.

He added: “Golf is the UK’s number 1 competitive participation sport, played by millions of generally affluent consumers, and naturally attracts interest from blue-chip brands. Golf Club Direct (www.golfclub-direct.co.uk) enables these brands to talk directly to decision makers at golf clubs, and provides the perfect platform to attract event participation, market special offers and create pass-on campaigns to members at golf clubs. By using the service Red Bull and 360 Golf have been able to reach over 2,000 golf club managers, secretaries and professionals – and therefore well over 1 million golf club members - at the click of a button. We are growing our coverage and expect to be able to reach 2,500 golf clubs – over 80% of the market - by mid-2006.”

Hiseman believes Golf Club Direct will also be used by brands to showcase products and services, to promote launches, and even as a recruitment tool. Golf Club Direct limits its broadcast subject matter – only golf-related items will be broadcast.

Golf clubs that receive a free subscription to Golf Club Direct have the option to opt-out or modify their profile. Said Hiseman: “We are very careful when we send emails to golf clubs, and recognise how important it is not to flood customers’ Inboxes with excessive or irrelevant emails. Nor do we pass email addresses to third parties. This is a controlled, business-to-business service.” 
He finished: “We hope that Golf Club Direct will create a direct path between consumer brands and the UK & Eire golf club market.”

Potential advertisers should call 01780 755618.
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Hiseman Limited is a leading golf Marketing Services, PR and Advertising agency. Established in 2002, the firm represents many clients’ interests to both the golf media and the national press. It also provides business advice, web and email services and provides a creative design & print service to golf-aware companies. In January 2006 its client Honma Golf appeared on the BBC TV National Lottery ‘Millionaire Manor’ programme. Its founder Andy Hiseman is the former Publisher of several Emap golf magazines, including Today’s Golfer. In late 2005 the firm launched golf email marketing service Golf Club Direct. 
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GOLF CLUB DIRECT

www.golfclub-direct.co.uk
Golf Club Direct is an email-only publication, sent to all golf clubs in the UK and Eire that have published their email address. It contains commercial messages from brands and suppliers interested in reaching golfers and golf clubs, and also provides golf clubs with the means to send emails to each other. It is operated by golf Marketing & PR agency Hiseman Limited (www.hiseman.com).
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